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@ Did you know?

Road use and road safety issues are portrayed
in the media in a wide variety of ways:

Advertisements

Publicity campaigns to raise
awareness and provide advice
about specific road safety issues.

Media stories and editorial
comments about road safety issues
or specific accidents

Programmes, including dramas and
soaps, which show people using
the road

The media can influence people’s
knowledge, attitudes and behaviour.
Advertisements target particular
groups of people, for example, car
manufacturers will use images that
appeal to young drivers when
launching a product aimed at that
market.

Television, film, radio and the print
media frequently show people driving,
riding or walking on the road. These

& @ Discussion Points

* Select a recent advertising
campaign by a car manufacturer,
look at the images used and
discuss who you think the
campaign is aimed at and how
the advertisers have tried to
appeal to that group and
influence them.

Discuss whether you think the
campaign is effective and why.
Then think about road safety
campaigns, Do you think they
change people’s behaviour, and if
so in what way?

Do some techniques work better
than others? If so, which, and
why do you think this is?

¢ Should shock tactics be used?
(for example gory images or
scenes of carnage). Do you
think that they work?
Select a drama or soap episode
where characters have been
shown in cars.
Do you think the way television
and film portray driving and
road use, whether good or bad,
can influence how the general
public use the roads?
Do you think TV and film
makers have a responsibility to
show good practice?

scenes show people using the road in
safe and unsafe ways, sometimes this
is integral to the storyline but often it
is incidental.

Positive images, showing safe
behaviour, may help to prevent crashes
and even save lives. Images showing
poor or dangerous behaviour may have
the opposite effect.

“2002 saw a record
number of
complaints made
to the advertising
standards authority
regarding car
adverts. The list of
complaints range
from veiled
suggestions of
speed to
misleading
information.”

“a car manufacturer has
decided to scrap an advert
that appears to encourage
speeding, following
pressure from the
Committee for Advertising
Practice.

The advert shows a long,
straight empty road
stretching towards the
horizon and tyre marks
visible on a splashing
puddle, with the line: ‘Now

29

you see it. Now you don’t




Past and present campaigns

¢ Seat belt commercials were shown mechanisms to get the
from the 1960s to highlight the message across.
dangers of being thrown through
the windscreen, the ‘Clunk Click’ ¢ Speed campaigns began at the
campaign started in the 1970s often beginning of the 1990s with the
supported by celebrities and have ‘Kill Your Speed Not a Child’
run each year since. message and continue to date.

¢ Drink drive campaigns have run
every year since 1976 using different

How would you like
your face smashed in?

THINK YOU CAN DRINK AND DRIVE?

Above: Images from road safety campaigns produced since 1976.

Discussion
Points &®

» Should celebrities help with
road safety campaigns and if
so how?

» Do catch phrases help, e.g., clunk
click, switch off before you drive
off and if so, how?

Switch off!

Lose control

Write off car
Kill girlfriend
0K

Switch off before you drive off TR



(0 Take it further... R

¢ Produce your own plot for a soap that includes a
road safety topic, possibly.involving a road

¢ Choose a storyline from a TV soap opera which safety crash.

involves a road safety issue. * Discuss how you would portray the road safety
* Discuss how the storyline addresses the safety issue to show safe behaviour or the consequences
issues, if at all.

K of unsafe behaviour.
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