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A major pilot programme was set up by RoSPA with funding from the UK Cleaning Products 

Industry Association (UKCPI) in 2013 to promote awareness and prevent child accidents in 

the home from household cleaning products. 

 
Key facts and figures 

¶ Over the past three years, a rolling programme has been launched in six regions - 

the West Midlands, Liverpool, Bradford, Kingôs Lynn, Nottingham and, most recently, 

Newcastle.  

 

¶ In total, 120 local partners have delivered the programme.  

 

¶ Partners who deal with target families in childcare and healthcare settings received 

education on poisoning dangers of household chemicals, which has a long term 

legacy beyond the time of this programme. 

 

¶ Social media also targeted key audiences and professionals and regularly reached 

up to 26,000 people.  

 

¶ The key educational element of Take Action Today is a magnetic notepad with safety 

advice that can be put on a fridge or other metallic kitchen appliance.  

 

¶ At least 240,000 families responsible for young children have received advice and 

resources  

 

¶ Take Action Today has had a reach of over 4 million people through television, radio 

and newspapers 

 

¶ Some of the highlights included a preview to the campaign in 2013 that aired on 

national ITV television breakfast show Daybreak, which had 597,000 viewers. 

 

¶ The surveys from practitioners and families showed positive feedback in terms of 

awareness of dangers and behaviour change. 

 
A majority of families said they had taken action or shared safety messages after 

their encounter with the programme. 

¶ A dedicated Take Action Today cleaning product safety web page was added to the 

RoSPA website allowing material to be easily downloaded and signposting families to 

where the could obtain resources in their local area. 

 

¶ Early indications show a drop in number of children attending emergency 

departments due to poisoning.     
Birmingham  50% decrease in A&E attendances 

Liverpool 50% decrease in A&E attendances 

Bradford  25% decrease in admissions 
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¶ Whilst not part of the UKCPI funded campaign, the work in Glasgow achieved an 

88% decrease in admissions at the Yorkhill Hospital.   

The above figures highlight the benefits of a locally delivered consumer awareness 

campaign.  

 

  

Future Programmes 
 
2015-16 - Covered by existing funding 

The next launch of the Take Action Today, Put Them Away campaign will be on March 10th 

in Hampshire. This sits within RoSPAôs Family Safety Week, which this year focuses on the 

under-5s. We have engaged, free of charge one of RoSPAôs celebrity ambassadors, Martin 

Roberts from Homes under the Hammer to launch the event, which should give us excellent 

media coverage and also attract parents. 

 

2016-17 

Over the past three years, this programme has been supported by the Department for 

Business, Innovation and Skills (BIS), which has supported a percentage of the 

administration costs allowing us to spend more of the UKPCI funding on resources. 

However, it is highly unlikely that this will be available in 2016-17 as funding availability has 

changed considerably, which may result in a severe cut in support from the Government. 

The quote for the next set of resources is also higher due to poor exchange rates - the result 

being that we will only be able to purchase 80,000 notepads instead of 100,000 

RoSPA will therefore have to reconsider the number of resources that we will be able to 

purchase and distribute.  

My suggestion for 2016-17 is that we launch in an eighth area, distributing approximately 

half of the resources, depending on the demographics. The remainder would be used to 

support those who are already delivering the campaign, in order to maintain the reductions in 

attendances and admissions. This would equate to around 6,500 for each area. 
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Background  
 

A major pilot programme was set up by RoSPA with funding from the UK Cleaning Products 

Industry Association (UKCPI) in 2013 to promote awareness and prevent child accidents in 

the home from household cleaning products. 

In order to equip professionals and consumers with the skills and knowledge to recognise 

potential dangers from household chemicals, the scheme provided families with a free handy 

magnet pad featuring key safety advice. This aimed to educate consumers so they could to 

take steps in their own homes to prevent accidental ingestion or other injuries to children. 

In addition to this, partners working with families with young children, such as healthcare 

workers, childrenôs centre staff, health visitors and mother and toddler groups, were provided 

with free checklists and background material to use as part of a wider education programme. 

Over the past three years, a rolling programme has been launched in six regions - the West 

Midlands, Liverpool, Bradford, Kingôs Lynn, Nottingham and, most recently, Newcastle. In 

total, 120 local partners have delivered the programme.  

This evaluation report takes into account feedback from partners and also from families who 

were targeted in earlier pilot regions of Birmingham and the West Midlands, Liverpool and 

Bradford as responses from the more recent campaigns are still being collated. Whilst we 

have updated data from Birmingham and the West Midlands and Liverpool it is still too early 

to gain a full picture from the remaining areas. Data has been applied for and we are waiting 

for feedback. 

Responses also include those received as part of a focus group held in Birmingham in April 

2014 and survey results with parents sent from Sefton Council, near Liverpool, which was 

given a test sample of the material as part of its Safer Homes project and gained responses 

from parents. 
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Resources: 

The key educational element of Take Action Today is a magnetic pad with safety advice that 

can be put on a fridge or other metallic kitchen appliance.  

The first two phases of the programme in the West Midlands and Liverpool used the initial 

design (pictured), which had a magnet with a detachable pad. In this phase, 60,000 of the 

magnets were distributed across Birmingham and the West Midlands while 20,000 were 

handed out in Liverpool. 

Following a focus group session after the 

first two phases to see if the pad was 

effective, comments were taken on board 

on the style of the magnet. Changes were 

made to make this resource more family-

friendly and attractive, so people would 

want to keep it on display in their homes, 

and also make the messages clearer with 

simple language. This was especially 

important as many areas being targeted 

included parents/grandparents where the 

first language is not always English. 

Comments were also made that the 

popularity of the pad meant it was being 

detached and used separately from the magnet that displayed the safety messages. With 

this in mind, efforts were made to combine the pad, magnet and messages so they could not 

be separated. The result was the pad shown below, which has been used in all other 

regions. 

 

The messages listed on this magnet are: 

¶ Never pierce or break laundry capsules or tablet. 

¶ Always close the lid on products 

¶ Remember nothing is child proof 

¶ Store household cleaning products out of reach, a secure 

cupboard is best 

¶ Always keep cleaning products in original containers. 

 

 

 

 

 

Figure 1: Original magnet used in phase one 

Figure 2: Redesigned 
magnet used from 
phase two 
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Partners: 

Partners distributing the magnets within the communities were selected for interacting with 

target families through various services, from health visitors to childrenôs centres, hospitals, 

trading standards officers and parenting groups.  

As rates of accidents, particularly child accidents, are often directly linked with poverty and 

deprivation, it was also important that we worked with partners who are in direct contact with 

families in the most deprived areas of each region.   

A full list of partners is including in the appendices ï appendix 1. 

Parents, grandparents and carers (looking after children aged under five) were approached 

with the programme material in a variety of ways. Some were given advice in sessions at 

childrenôs centres, others were introduced to the topic during home visits by health visitors or 

when visiting A&E or other hospital wards with their young children. Many partners also used 

the material as part of promotions during Child Safety Week. 

 

Birmingham/West Midlands  

Launch November 2013 (expanded to more partners in 2014) 

 
Why the West Midlands?  Three Birmingham hospitals reported that during the financial 
Year 2012/13, 717 children (an average of approx just under 60 per month) attended their 
Emergency Departments (A&E). Children under 2 year of age accounted for 70% of these 
attendances. 99.5% of all these children were successfully treated in A&E, although 3 (less 
than 0.5% of 717) were admitted to hospital as a result of having ingested ñlocal astringents 
and local detergentsò. . 
 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 

Fig 3: Source: The Birmingham Children's Hospital NHS Foundation Trust 
                        Heart of England NHS Foundation Trust  
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The Results   

The same three Birmingham hospitals reported that between April 2013 and December 
2014, a total of 615 (an average of just over 29 per month) attended A&E with children under 
2 years of age accounting for 74% of those attending.  
 
This represents a halving in the average number of children under 5 attending A&E as a 
result of accidental ingestion / poisoning. 
 

 
Fig 4: Source: The Birmingham Children's Hospital NHS Foundation Trust 

                       Heart of England NHS Foundation Trust  

 

How was this achieved? 

Major hospitals across Birmingham were involved - Birmingham Childrenôs Hospital and 

Heart of England NHS Foundation Trust. 

Birmingham Childrenôs Hospital is the specialist childrenôs hospital in the West Midlands and 

treats nearly 250,000 children a year. Its outpatients department was the location for the 

Take Action Today launch in Birmingham. Magnets and information were handed out to 

parents of the relevant age group across inpatient wards, the outpatients department and via 

the pharmacy. 

Birminghamôs Heart of England NHS Foundation Trust is the largest NHS Trust in the West 

Midlands and in charge of health services and hospitals across Solihull, east and north 

Birmingham and runs three A&E sites at Solihull Hospital, Good Hope Hospital in Sutton 

Coldfield and Birmingham Heartlands Hospital 
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Carolyn Lindsay, Specialist Health Visitor Injury Prevention/Paediatric Liaison at the Trust, 

said information and resources were given out to families attending all three A&E sites. The 

photo below shows one of the families that received a magnet with the medical staff at 

Solihull A&E. 

 

Figure 5: left to right Maxine Tomlinson (A&E lead Paediatrics), mother Paula and daughter Nancy, Ola 
Erinfolami (A&E Consultant Solihull) Carolyn Lindsay (Specialist Health Visitor Injury 
Prevention/Paediatric Liaison HV). 

Childrenôs centres in Birmingham played a major role in this campaign. An example of why 

they were used is exemplified by feedback from Allens Croft Childrenôs Centre, which is 

located in one of the more deprived areas of the city. 

Lauren Jeffs, Childrenôs Centre Groups And Activities Co-ordinator at Allens Croft Childrenôs 

Centre in Birmingham, said one-off events were organised with parents to discuss the safety 

issues of household cleaning products. She added that the centre was also responsible for 

new birth visits in the local area when information, the magnet and safety checklist were 

given to parents as part of the registration process. 

Staffordshire Child Death Overview Panel (CDOP), which is part of Staffordshire Police and 

co-ordinates safety campaigns for families, included Take Action Today advice in a special 

booklet going out to all new parents in the region. Faith Lindley-Cooke, coordinator at 

Staffordshire CDOP, said resources were used by specialist health visitors throughout 

Staffordshire and Stoke on Trent along with GP practices, health centres and childrenôs 

centres. 
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Meanwhile, Birmingham Community Healthcare NHS Trustôs Children and Families Division 

is responsible for the city-wide health visiting service, which gives health and wellbeing 

advice to parents with children under the age of five. Managers said the Take Action Today 

magnets were used as part of this service to inform parents of the risks. 

Liverpool 
Launch November 2013 
 
Why Liverpool? Over the two years 2010-12, Alder Hey Children's Hospital NHS 
Foundation Trust reported that 308 children under-5 were seen in A&E as a result of 
accidental injestions, of which 120 were admitted. 

 

 

 

 

 

 

 

 

 

 

 

Fig 6 Source: Alder Hey Children's Hospital NHS Foundation Trust 

 

 

 

 

 

 

 

 

 

 

Fig 7 Source: Alder Hey Children's Hospital NHS Foundation Trust 
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The Results   

Ahead of the Take Action Today campaign in Liverpool, RoSPA delivered the national Safe 

At Home scheme in the city from 2009-11, which focused on providing home safety 

equipment alongside education to the most disadvantaged families in areas with the highest 

accident rates. This included fitting pop it locks to cupboards that held both household 

chemicals. 

Research into available accident data revealed that the 10 best performing areas with Safe 

at Home achieved a 29% reduction in hospital admissions for the under-5s target age group 

and Liverpool was within that group.  

Since the launch of the dedicated Take Action Today, Put Them Away campaign in Liverpool 

in November 2013, latest available data indicates that there has been a dramatic reduction 

from   88 to 44 incidents relating to accidental poisoning in this age group. This represents a 

decrease of 50%. 

 

Alder Hey Hospital - Accidental Ingestions Data 

2011/12 ï 2013/14 

 

Fig 8:   Decline in the number of ingestions since over the three year period 2011-2014. Children 

under 5 

Source: Alder Hey Children's Hospital NHS Foundation Trust 
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Fig 9:   Decline in the number of ingestions by quarter - Children under 5 

Source: Alder Hey Children's Hospital NHS Foundation Trust 

 

How was this achieved? 

Elizabeth Grady, health promotion practitioner at Alder Hey Childrenôs NHS Foundation 

Trust in Liverpool, said that the hospitalôs 35 ward champions plus volunteers were used to 

give out magnets and information to families. 

Miss Grady said: ñI do think it (the magnets) got people talking about the dangers and the 

most common discussion was definitely liquid washing tablets. We received some good 

feedback from families and they reported liking the magnets. 

ñWe asked volunteers at our main entrance to distribute the magnets to families attending 

the Trust. They stopped them and informed them about the campaign.ò 

Miss Grady added along with families from across Merseyside, some children being seen at 

Alder Hey Childrenôs Hospital were from further afield. Some families receiving a magnet 

and advice had travelled from as far as North Wales. Miss Grady said this ñreally shows how 

far and wide this campaign can goò. 
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There were other promotions by Alder Hey, which took place in the community and included 

Take Action Today material. One example was a child accident promotion day at Kiddicare 

Superstore in Liverpool.  

Miss Grady said: ñThe feedback from the magnets has been great and at the Kiddicare event 

we managed to talk to a lot of pregnant mothers, so we were giving messages for when the 

baby gets bigger.ò 

Claire Campbell, Service Manager for Liverpool Childrenôs Centres at Liverpool City Council, 
explained that 17 childrenôs centres that operate from 26 sites across Liverpool were 
promoting the Take Action Today campaign not only by using displays in reception areas, 
but also by taking the magnets and information out to families during home-visits. 

 
Merseyside Fire Support Network, which implements Liverpool City Councilôs home safety 

equipment scheme, also embedded the Take Action Today information into its home visits 

too. 

Miss Campbell said: ñEach childrenôs centre has an outreach strategy to engage the most 

vulnerable families in their areas, including families who live in the 1-10% most deprived 

areas.ò 

Bradford 
Launch January 2015. 

 

Why Bradford? During 2013/14 60 children under the age of 9 were admitted to Bradford 

Royal Infirmary and Airedale General Hospital as a result of poisoning, - the majority of 

these will be under the age of five. 

The Results 

Since the launch of the dedicated Take Action Today, Put Them Away campaign in Bradford 

in January 2014, latest available data indicates that there has been a reduction from 60 to 45 

admissions relating to accidental poisoning in this age group. This represents a decrease of 

25%. 

 

 

 

 

 

 

 

 

 

Fig 10:   Decline in the number of ingestions by year 
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What was put in place: 

Partners in Bradford include the A&E at Bradford Teaching Hospital NHS Trust, childrenôs 

centres and nursery schools and Bradford Under Fives Association (BUFA), which works 

directly with the parents and carers of the target age group we aim to reach. Meanwhile, 

Shipley & Keighley Pre-School Learning Alliance reaches 80 parent and toddler groups with 

safety advice.  

Bradford District is the fourth largest metropolitan district (in terms of population) in England, 

after Birmingham, Sheffield and Leeds, and is ethnically diverse. The district has the largest 

proportion of people of Pakistani ethnic origin (20.3%) in England. 

With this in mind, partners were positive about the ñvisualò resource that they considered 

useful for the multi-cultural communities they served. 

Denise Corbey, Family Support Assistant at Highfield Childrenôs Centre in Keighley, said: 

ñThe Take Action fridge magnet was a visual reminder of keeping children safe, particularly 

to families where English is not their first language or that do not speak English.ò Miss 

Corbey added that her childrenôs centre was targeting families of this kind.  

Gemma Smith, Centre Manager at Princeville and Lidget Green Childrenôs Centre in 

Bradford, said her staff were using the resources during home visits with families who lived 

in the most deprived households in Bradford ï below 5% on the Index of Multiple Deprivation 

(IMD) rating. While Low Fold Children and Family Centre said 87% of its families were below 

in the lowest 30% IMD. 

Nahida Khalid, Deputy For Families And Communities at Abbey Green Childrenôs Centre, in 

Manningham, explained that as well as home visits and outreach work, staff were using 

other opportunities to raise awareness of Take Action Today, such as Stay & Play sessions 

and baby massage classes. 

Angela Dadd, the A&E Liaison and Safeguarding Sister at Bradford Teaching Hospitals NHS 

Trust, said A&E staff give safety and education advice as well as treatment, so the Take 

Action Today resources are useful in that respect. 

 

Norfolk 
Launch February 2015 

 

Why? Figures show 100 children under the age of five were admitted to Queen Elizabeth 

Hospital Kings Lynn NHS Foundation Trust as a result of accidental poisoning over a two 

year period (2012-14) - 87 via the A&E and the remaining 13 referred by GPs. 

 

What was put in place: 

Although the campaign in Norfolk is in its early stages and parent feedback is still being 

collated, partners have updated RoSPA on Take Action Today work. 
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Hospital workers, childrenôs centre staff and trading standards officers were the main 

partners in this region, which was launched at Queen Elizabeth Hospital in Kings Lynn. 

Martin Greaves, Lead Trading Standards Officer at Norfolk County Council, described how 

officers were targeting families with babies across the whole of Norfolk and distributing 1,000 

safety packs, which would include the Take Action Today material. 

Along with the packs, the Take Action Today advice is being used on a static display for 

childrenôs centres in the region, in two libraries in Kingôs Lynn, and in pre-schools, 

community housing centres and similar across Kingôs Lynn and West Norfolk. 

 

Nottingham 
Launch June 2015 

 

Why? An audit showed 390 children under the age of five attended A&E in Nottingham in 

2014 as a result of accidental poisoning, which includes cases involving household cleaning 

products. Of these cases, a third of children were in the kitchen at the time of the incident.. 

 

The Results 

This campaign is in its early stages and a re-audit will be carried during early 2016. 

 

What was put in place: 

Health visitors and hospital staff are playing a key role as partners in the Nottingham 

campaign. Staff at Queenôs Medical Centre, run by Nottingham University Hospitals NHS 

Trust, are involved in the campaign, particularly the paediatric A&E department. 

Across the city as a whole, health visitors are involved through Nottingham City Care 

Partnership along with many childrenôs centres. 

 

Newcastle 
 Launch September 2015 

 

Why? Figures show 180 children aged five and under attended Newcastle upon Tyne 

Hospitals NHS Foundation Trust A&E in the 2014-15 year as a result of accidental 

poisoning, which includes cases involving household cleaning products. These young 

patients accounted for one in every 25 cases (four per cent) of all emergency injuries to 

children aged five and under treated in A&E during that year. 

What was put in place: 

Newcastle Upon Tyne Hospitals NHS Foundation Trust, health visitors and childrenôs 

centres are at the forefront of spreading the campaign messages in and around Newcastle. 
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The launch took place at Newcastleôs Royal Victoria Infirmary, where the programme will be 

promoted across departments including the childrenôs wards.  

Health visitors are playing a major role in this programme as it is being led enthusiastically in 

Newcastle by an Accident Prevention Specialist Health Visitor (Lindsay Ord), who contacted 

RoSPA after hearing of other launches in the UK and expressing a keen interest to be 

involved if it spread to the North East. 

The Results 

This campaign is in its early stages. Follow-up data will be sought during 2016 

 

Not for Play" Liquid laundry capsule campaign ï RoSPA Scotland 

  
The "Not for Play" campaign was a highly successful initiative aimed at tackling the growing 

concern of liquid laundry capsule ingestion injuries to children in the NHS Greater Glasgow 

and Clyde Board area. Children, averaging 18 months old, 

were being brought to the emergency department (ED) at 

Yorkhill Hospital in Glasgow as a result of ingestion of liquid 

laundry capsules. These products are small brightly 

coloured capsules used in washing machines and/or in 

dishwashers, containing a concentrated amount of liquid 

detergent which, if ingested, can cause serious injury. 

The campaign utilised a multifaceted approach to raise 

awareness of the product, in order to try and prevent 

injuries. This included an information pack with a free 

cupboard catch being giving to every family with a baby 12 ï 

16 weeks. The first year of the campaign was evaluated by 

RoSPA and Rocket Science. A mix of quantative (baseline surveys, admission data) and 

qualitative methods (one to one interviews with families) was used to gather the results of 

the campaign. 

The evaluation revealed a number of important points. Firstly, the campaign succeeded in 

raising awareness by at least 10% in the Greater Glasgow and Clyde board area. Secondly, 

the evaluation found that over half of the families used in the baseline survey stored their 

household cleaning products in an unsecured and unlocked cupboard. Results nine months 

after the start of the campaign found that 40% of families interviewed had installed the latch 

while 60% of health visitors reported positive changes when revisiting the family at 12 

months. This suggests a clear change in behaviour to prevent injuries. 

Lastly, the evaluation found that during the campaign period, admissions to Yorkhill Hospital 

fell from nine (pre-campaign year) to one. In addition, by ensuing the campaign, the 

estimated cost saving to the Ear Nose and Throat department at Yorkhill Hospital was 

around £144,000. 
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National Data 

 

UK National Poisons Information Service (NPIS) 

Since January 2008, the UK National Poisons Information Service (NPIS) has received over 

3,600 enquiries regarding 3,528 exposures to liquid laundry detergent capsules (Fig.1; 

Annex 1); 95% involved children less than 5 years of age. 

 

 

 
Fig. 10: Monthly number of exposures reported to the UK NPIS since January 2008 

 
 
The NPIS has continued to monitor enquiries about people exposed to liquid detergent 

capsules and assessed the effects of the voluntary Product Stewardship Programme 

coordinated by the International Association for Soaps, Detergents and Maintenance 

Products.  

Comparing data for the calendar years 2012 and 2014, before and after the programme, 

there was no significant reduction in the absolute number of enquiries or exposures reported 

to the NPIS, but the exposures reported per million units sold fell from 0.47 to 0.35.  

 



 
17 | Take Action Today, Put Them Away Evaluation Report Jan 2016 
 

 
 

Fig.11: Monthly number of exposures reported to the UK NPIS since January 2008 

 

   

Media, Website and Social Media Promotions:  

Media 
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A concerted effort and action plan was made to attract media attention. This included high 

profile launches of the Take Action Today campaigns in each city with press releases and 

filming opportunities, which resulted in interest from major news organisations including the 

BBC, ITV and leading regional newspapers. This helped to spread the safety messages 

further afield and reached more families. 

To date, media coverage for Take Action Today has had a reach of over 4 million people 

through television, radio and newspapers (see appendix for full media coverage list). Some 

of the highlights included a preview to the campaign in 2013 that aired on national ITV 

television breakfast show Daybreak, which had 597,000 viewers. RoSPA public health 

adviser Sheila Merrill was live on the sofa detailing advice and information on the campaign 

to Daybreak presenters. 

Looking at a breakdown of media reach figures surrounding each launch, Birmingham had a 

reach of 1.4million people with coverage in the main regional newspapers and television 

news programmes. Liverpoolôs reach was 719,000 people, Bradfordôs was 86,417 people, 

Norfolkôs reach was 184,821 people, while Newcastle and Nottingham coverage reach 

combined was around 1.1million people.  

Trade journals, magazines and electronic news bulletins, including RoSPAôs in-house 

publications of Staying Alive journal, the home safety e-newsletter, Safety Matters workplace 

bulletin and campaigns newsletter Stand Up For Safety have also publicised Take Action 

Today. 
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Social Media 

A plan was also in place to promote the programme on RoSPA social media platforms and 

with support from the UKCPI Twitter account. Posts were predominantly on Facebook and 

Twitter, where a target audience of young parents can be found. Posts have regularly 

reached between 3,000 and 26,000 people on these channels. 

These promotions helped to boost the profile of the campaign on RoSPA channels where 

the main @RoSPA account has 18,000 followers, RoSPAôs home safety account 

@homesafetyuk has 1,360 followers and @RoSPAWorkplace account has 6,100 followers. 

Many retweets and interactions on Twitter had a reach (or ñimpressionò) of around 3,821 

users (shown in the example below). The scale of popularity was helped by retweets and 

likes among digital influences such as North East Fife Police and Baby Safe Homes UK. 
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The tweet above had 14 retweets by the users displayed next to the message, so the post 

was seen by all of their followers in turn, reaching thousands more people.  

Messages were also promoted on 

Facebook via the RoSPA page shown 

here. Content included information on 

launches, checklists for parents and 

sharing the infographic and poster from the 

EU #LaundrySafe campaign with OECD . 

Messages from the Take Action Today programme were also promoted in guest blogs for 

online parental forums and websites, such as Dadzclub and Netmums, which has over 1.7 

million members and 8 million unique users each month. 

 

A special Spot The Difference 

promotion for RoSPA social 

media channels (shown here) 

was also created in November 

2015 to highlight safety 

messages in the Take Action 

Today campaign. 

This post coincided with a news 

story that week about a toddler 

who had been injured after 

swallowing a dishwasher tablet.  

Parents are more receptive to 

messages when news stories 

like this emerge and the 

Facebook post was shared 245 

times with an estimated reach of 

26,768 people.  
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Video Content  

To keep up to date with digital communications, video content also became part of the 

campaign. Videos were uploaded on to RoSPAôs YouTube channel and also on the RoSPA 

website, allowing professionals to download the videos and use with families. 

The UKCPI provided the Keep Caps From Kids video and partners in Nottingham based at 

Nottingham  University Hospital Trust shared a cartoon video highlighting the child poisoning 

risks around the home including household cleaning products.  

Poisons children find at home: www.youtube.com/watch?v=q60NZ4rkLqA 

Keep caps from kids: www.youtube.com/watch?v=RxuzcRqu57o 

 

Website  

A dedicated Take Action Today cleaning product safety web page was added to the RoSPA 

website allowing material to be easily downloaded and signposting families to where the 

could obtain resources in their local area. This can be viewed at: www.rospa.com/home-

safety/advice/child-safety/household-cleaning-products/ 

Data shows that more than 6,000 people have viewed the page since April 2014. Views 

have more than doubled in the past 18 months from 683 in the quarter April ï June 2014 to 

1,527 in the quarter July ï September 2015 as the campaign has become more prominent. 

 

Figure 3 The dedicated Take Action Today website page 

http://www.youtube.com/watch?v=q60NZ4rkLqA
http://www.youtube.com/watch?v=RxuzcRqu57o
file:///C:/Users/abrinkworth/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/DAF6YESE/www.rospa.com/home-safety/advice/child-safety/household-cleaning-products/
file:///C:/Users/abrinkworth/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/DAF6YESE/www.rospa.com/home-safety/advice/child-safety/household-cleaning-products/
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Feedback From Families 

RoSPA feedback forms were provided for parents/carers to fill in when receiving a magnet 

and initial findings from feedback in Birmingham, Liverpool and Bradford show a positive 

response to the campaign. Of the 262 returned forms, 94% of respondents had children or 

grandchildren aged five or under. Just less than half had one child aged under five, 31% had 

two children, 13% had three of more children in this age group and 4% were pregnant at the 

time. 

A huge majority of 98% said they liked the campaign materials and there were a variety of 

positive comments made including ñThis is a great campaign to help raise awareness of the 

dangers of cleaning productsò and ñGood. It makes you want to make your home safer.ò 

         

 
 

       

        

        

        

        

        

        

        

        

        

        

        

        

         

Other comments included:  

ñNever thought about it until nowò 

ñMakes you thinkò 

ñGreat. Keep it up. Awareness is what we needò 

ñThis is a great campaign to help raise awareness of the dangers of cleaning productsò 

ñWill tell my mum and dad tooò 

ñConsider giving homes of grandparents this informationò 

ñVery good campaignò 

ñMy child thinks the capsules are like a candy crush gameò 

ñVery colourfulò 

ñGreat ideaò 

ñScary to think how many drink themò 

Yes 
98% 

No Response 
1% 

No 
1% 

Do you like the campaign materials? 


